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Commemorating the 250th Birthday of the United States Marine Corps

Ms. Tracey Campbell
COMMUNICATION DIRECTORATE, HEADQUARTERS MARINE CORPS
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LINES OF EFFORT & ACTIVITIES
The Engagement Plan will be accomplished through the following lines of effort and 
activities: 

1. SUPPORT AND BRANDING TO EXISTING/RECURRING EVENTS
a) 250 Branding to existing events – Open Houses and Airshows, Evening and Sunset Parades, Ceremonies

b) Local support to community relations events – Total Force

c) Ceremonies hosted by Associations and NFEs

d) Speaking engagements by key leaders

2.  GENERATE MARINE CORPS OUTREACH EVENTS
a) “Marine Corps 250” Campaign

b) Force-wide Commemoration 

c) Mini Marine Weeks (hub cities)

3.  EDUCATE AND MESSAGE
a) Official webpage – marines.mil/marines250

b) Digital Engagement (#USMC250, #Marines250)

c) Inclusion of talking points in speeches and events

d) Commemorative message
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In 2025, Marines across 
America will celebrate 

Marine Corps 250 

SB 
LIX

NEW ORLEANS

WASHINGTON, D.C.

NASHVILLE

PHILADELPHIA

BOSTON

CHICAGO

LOS ANGELES

ATLANTA

MARINE CORPS 250 HUBS

- 12TH MCD

- 9TH MCD

- 6TH MCD

- 4TH MCD

- 1ST MCD
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FEB SUPERBOWL
NOLA

JUL CHICAGO

JUN NASHVILLE

ATLANTA

MAY BOSTON

SEP

OCT NAVY-MARINE CORPS 
WEEK PHILADELPHIAAUG

2025 TIMELINE

FW LOS 
ANGELES

NOV WASHINGTON, DC

Marine Week Nashville
1-7 JUNE 

MFC
  

Marine Week Boston
20 – 25 AUGUST

MFR
  

NMC 250 Philadelphia
9 – 16 OCTOBER

MFC
  

Marine Week Chicago
9 – 14 JULY

MFR
  

Marine Week Atlanta
27 AUG – 1 SEP

MFR
  

Fleet Week LA
21 – 26 MAY

MFP
  

Super Bowl LIX
2-9 FEB

MFR
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MARINES 250 SYNOPSIS

50 
PUBLIC AIRSHOWS 

(FLYOVERS, STADIS)

4,000
 FIELD BAND 

EVENTS
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 THE PRESIDENT’S 

OWN
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MARINE 
WEEKS

28 

EVENING SUNSET 
PARADES

16 
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NMC 250
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OUTREACH
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8
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MARINES 250 CAMPAIGN
COMMUNICATION GOALS:

• Goal 1: Public engagement with and 
support from key publics is strengthened.

• Goal 2: Service recruiting and retention 
efforts are supported.

• Goal 3: Community and civic engagement 
are enhanced as a result of campaign 
activities.

• Goal 4: Key publics better understand the 
Marine Corps’ contributions to national 
security as a result of 250th media coverage.

• Goal 5: Marine Corps heritage and legacy 
are honored within the host cities and on 
the national stage.

• Goal 6: Esprit de corps and pride among 
Marines and civilians for the Marine Corps’ 
history and heritage are reinforced. 
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SUPER BOWL LIX 
ASSESSMENT

SOCIAL MEDIA INFLUENCERS

MARDI GRAS PARADE

ORIENTATION INDOCTRINATION FLIGHTS

NATIONAL MEDIA EVENTS

MEDIA DAY ON AIRFIELD (USAF)

FAN ZONE STATIC DISPLAY

GAME DAY REHEARSAL

FLYOVER AT SUPER BOWL

THIRD QUARTER RECOGNITION



• Traditional media sentiment is 75% positive, 21% neutral, and 4% negative.
o Traditional media sentiment is predominantly positive, announcing the Marine Corps 250th anniversary and 

hometown news of the flyover pilots. 
o The Boston Globe report and local news reporting of SSgt Galliher’s family criticizing the decision to use 

Ospreys in the flyover were the only negative reports.
• Social media sentiment is 33% positive, 52% neutral, and 15% negative.

o On social media, users are primarily positive and neutrally toned, announcing the 250th and honoring the 
Marines involved in the flyover.

o Sen. Warren’s post stating “it’s a mistake for the Marine Corps to fly Ospreys, an aircraft that killed 64 
members of our military, over the Super Bowl…” was the leading cause of negative social media commentary.

Sentiment Summary and Social Media Summary Continued

SUPER BOWL LIX – MEDIA ANALYSIS (4 FEB – 11 FEB 2025)
HEADQUARTERS, MARINE CORPS, COMMUNICATION DIRECTORATE

BLUF: COMMSTRAT organized media activities throughout the Super Bowl generated 390 traditional media mentions, 1.2M engagements, and 849M potential reach. Reporting was heavily positive with 75% of traditional 
media mentions being positively toned, 21% neutral, and 4% negative. Reporting announced the upcoming Marine Corps 250th anniversary, the Marines involved in the Super Bowl MV-22B and F-35B flyover, and the Super Bowl Mardi 
Gras parade. Partnering with Marine Corps influencers and TV engagements like ESPN and Fox News increased awareness of the Marine Corps 250th anniversary and showcased the MV-22B and F-35B and their respective pilots. 
Marine Corps influencers and ESPN engagements led to over 1M engagements and over 10M video views. Compared to the recent nation-wide reporting of the Marine Corps support on Guantanamo Bay, coverage of the Marine 
Corps at the Super Bowl received about half as many traditional media mentions, but 362% more engagement and 102% more potential reach. Conclusion: Marine Corps public affairs efforts resulted in millions of American’s 
increased awareness of the Marine Corps capabilities and 250th Birthday. 

Reporting and Social Media Summary
• Reporting Summary

o 336 traditional media mentions (86% of mentions) on the MV-22B and F-35B flyover.
o 283 traditional media mentions (73% of mentions) announcing the 250th anniversary.
o 68 traditional media mentions (17% of mentions) of hometown and local news of flyover pilots.
o 22 traditional media mentions (6% of mentions) of the Marine Corps Band in the Mardi Gras parade.

• Top Engaged Social Media Posts
o ESPN TikTok of MV-22 pilots appearance on the Pat McAfee show, 

https://www.tiktok.com/@espn/video/7468024831645158702, 665K engagements, 5.2M views, 51.4M followers
o Lt. Kagan Dunlap TikTok on the MV-22B doing the flyover for the Super Bowl, 

https://www.tiktok.com/@kagan_dunlap/video/7467295915448028462, 60K engagements, 373K views, 1M 
followers

o GySgt Taylor Yontz Instagram Video of the Super Bowl MV-22 fly over, 
https://www.instagram.com/p/DF4CE3RMels/, 53K engagements, 887K views, 60K followers

• Congressional Mentions
o Sen. Elizabeth Warren (D-MA), Sen. Ed Markey (D-MA), and Rep. Richard Neal (D-MA) shared the negatively 

toned Boston Globe article, in which the family of Air Force SSgt Jacob Galliher (died in the CV-22 mishap in 
Japan in Nov. 2023) says the Osprey flyover is “incredibly traumatizing.”

o Rep. Dan Crenshaw (R-TX) criticized Sen. Warren’s post and Rep. Ronny Jackson (R-TX) commended the Marine 
Corps V-22 Osprey flyover as a show of strength and innovation. 

Results: Overall number of mentions, 4 Feb 2025 – 11 Feb 2025 Engagements: Likes, shares, retweets, comments, 4 Feb 2025 – 11 Feb 2025
Note: Additional engagement occurred 
outside the indicated peaks on the graph.

Overall Sentiment

Sen. Warren’s and Rep. 
Crenshaw’s X posts

Pat McAfee Show FOX Super Bowl Fly Over
Game Broadcast

GySgt Yontz Super Bowl Fly Over

Marine Corps flagship X post 
on MV-22B flight rehearsal

Pat McAfee show & 
AP Press Release on 
250th anniversary

ESPN TikTok of Pat 
McAfee show appearance

GySgt Yontz video of the Super 
Bowl MV-22 fly overMarine Corps flagship Instagram 

post on MV-22B flight rehearsal

https://www.wmtv15news.com/2025/02/08/wi-marine-takes-skies-super-bowl-flyover/
https://www.instagram.com/p/DFyt5yyRH1L/
https://x.com/PatMcAfeeShow/status/1887212989104992640?mx=2
https://www.instagram.com/p/DF4CE3RMels/
https://www.tiktok.com/@espn/video/7468024831645158702
https://www.instagram.com/foxnews/reel/DF1DZQMp-PT/
https://www.tiktok.com/@patmcafeeshowofficial/video/7468689417574681887?lang=en
https://www.tiktok.com/@kagan_dunlap/video/7467295915448028462
https://www.instagram.com/p/DFyt5yyRH1L/
https://apnews.com/press-release/pr-newswire/u-s-marine-corps-nfl-super-bowl-united-states-bc31f1d6dd272101a488d3a526039a54
https://simpleflying.com/super-bowl-lix-flyover-us-marine-mv-22-osprey-f-35s/
https://www.prnewswire.com/news-releases/united-states-marine-corps-kicks-off--250th-birthday-celebration-at-super-bowl-lix-302369375.html
https://www.cbs19.tv/article/news/local/east-texas-marine-be-featured-in-historic-super-bowl-pregame-flyover/501-6257167e-e708-4e90-8c7b-de9e6f8bd4b9
https://krod.com/ixp/514/p/texas-marine-pilot-superbowl-flyover/
https://api.criticalmention.com/cm/wordplay?uuid=40dfe040-4a58-4610-b24e-6da136d51af9&channelId=8292&minTime=20250206180000&maxTime=20250206185959&token=ef7c95b1-66bc-4d17-b5e9-eed58d4ee47c&keyword=
https://www.shreveportbossieradvocate.com/food_and_entertainment/super-bowl-mardi-gras-parade-new-orleans/article_0ea2e8e1-d84f-5328-b007-e446e371d753.html
https://www.tiktok.com/@espn/video/7468024831645158702
https://www.tiktok.com/@kagan_dunlap/video/7467295915448028462
https://www.instagram.com/p/DF4CE3RMels/
https://x.com/SenWarren/status/1888679953220206703
https://x.com/SenMarkey/status/1888277933892002196
https://x.com/RepRichardNeal/status/1888728759555006494
https://www.bostonglobe.com/2025/02/08/metro/pittsfield-airman-osprey-crash-super-bowl/
https://x.com/DanCrenshawTX/status/1888763720244797636
https://x.com/RepRonnyJackson/status/1888733808918204659
https://www.tiktok.com/@espn/video/7468024831645158702
https://www.instagram.com/p/DF4CE3RMels/
https://x.com/USMC/status/1887548655365652836
https://x.com/PatMcAfeeShow/status/1887212989104992640?mx=2
https://www.instagram.com/p/DFvVy0iPGc2/?img_index=1
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THU
29 MAY

FRI
30 MAY

SAT
31 MAY

SUN
1 JUN

MON
2 JUN

TUE
3 JUN

WED
4 JUN

THU
5 JUN

FRI
6 JUN

SAT
7 JUN

SUN     
8 JUN

MON
9 JUN

MARINE WEEK NASHVILLE SHEDULE OF EVENTS

STATIC 
DISPLAY & 

BAND @ 
NASHVILLE 

SUPERSPEED
WAY

USMC LED PHYSICAL TRAINING

MEDIA BLITZ OPPORTUNITY
(0630-0830)

DAILY WREATH LAYING CEREMONY / HONORING OUR LOCAL HEROES
(0900-0930)

Key

  - Recruiting Event
   - Media event
   - MW Event
  - COMREL

  SDP  BAND    CG   DV  

USMC 
MAIN BODY 

ARRIVAL

USMC ALL-
HANDS BRIEF

USMC 
ADVON
ARRIVAL

DAILY STAND UP

USMC ADVON 
BRIEF

BAND @ NASHVILLE 
SUPERSPEEDWAY

DAILY SYNC

AH-1/UH-1 
FLYOVER @ 
NASHVILLE 

SUPERSPEED
WAY

USMC 
MAIN BODY 
DEPARTURE

USMC 
RBE 

DEPARTURE
STATIC DISPLAY @ COUNTRY MUSIC AWARDS FEST

ORIENTATION 
AND INDOC 

FLIGHTS @ BNA 
ANG RAMP

COMMEMORA
TION EVENT 

(BICENTENNIAL 
WWII 

MEMORIAL)

STATIC 
DISPLAY & 

BAND & SDP 
@ 

ROCK’N’JOCK 
CELEBRITY 
SOFTBALL 

GAME

TN VALLEY 
HEALTHCARE
NASHVILLE

THE BRANCH OF 
NASHVILLE 
VOLUNTEER 

TN VALLEY 
HEALTHCARE

MURFREESBORO

RONALD 
MCDONALD 

HOUSE 
VOLUNTEERING

MARTIAL ARTS 
COLLABORATION NASHVILLE 

DOLPHINS SWIM

BOYS AND GIRLS 
CLUB

FRANKLIN

EAST NASHVILLE 
HOPE EXCHANGE

NASHVILLE 
RESCUE MISSION

BOYS AND GIRLS 
CLUB

FAIRVIEW

NASHVILLE 
HUMANE 
SOCIETY

GIBSON GIVES 
GUITARS FOR 

KIDS

RS CHANGE OF 
COMMAND

DAILY COLORS CEREMONY

STATIC 
DISPLAY 

LOAD IN @ 
COUNTRY 

MUSIC 
AWARDS FEST

STATIC 
DISPLAY 

LOAD IN @ 
NASHVILLE 

SUPERSPEED 
WAY

STATIC 
DISPLAY 

TEAR DOWN 
& 

RETROGRADE 
@ COUNTRY 

MUSIC 
AWARDS FEST
(BEGIN 8 JUN 

@ 1900)

BAND PERFORMANCES

POOL FUNCTION. 
BAND & AH-1/UH-1 

FLYOVER @ 
NASHVILLE 

SOUNDS GAME

TT 
ACCEPTANCE

UPDATED AS OF 20250429
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MARINE WEEK BOSTON BOILER PLATE / REQUESTS

TUES
19 AUG

WED
20 AUG

THURS
21 AUG

FRI
22 AUG

SAT
23 AUG

SUN
24 AUG

USMC MAIN 
BODY ARRIVAL

 

USMC MAIN 
BODY DEPART

STATIC DISPLAYS – OPEN TO GENERAL PUBLIC IN PARK/CENTRAL AREA
USMC ALL-

HANDS BRIEF

COMMEMORATION 
EVENT

SDP & BAND PERFORMANCES

RECRUITER COI 
EVENT

USMC LED PHYSICAL TRAINING
(0700-0800)

HIGH SCHOOL VISITS – MORNING (0900-1100)

LOCATION 
SPECIFIC 

COMREL EVENT

COMREL EVENTS
VA MEDICAL CENTER, YMCA, BOYS & GIRLS CLUB, COMMUNITY ART 

PROJECT

O&I FLIGHT

MEDIA BLITZ OPPORTUNITY
(0630-0830)

HIGH SCHOOL VISITS – AFTERNOON (1200-1400)

LOCAL RS OR 
STATEWIDE 

POOL FUNCTION
DAILY WREATH LAYING CEREMONY / HONORING OUR LOCAL 

HEROES
(0900-0930)

BOSTON RED SOX 
VS. BALTIMORE 
ORIOLES 1910

NE KNOCKOUTS V. 
QUEBEC CAPITALES 

NFL PRE SEASON?

EVENT: Existing MLB baseball game Boston Red Sox vs. 
Baltimore Orioles
OPPORTUNITY: This would be a great opportunity to have a 
“Marine Night at the Ballpark” event at this game.  The USMC 
could provide a Color Guard, Band, Silent Drill Platoon 
performance, ACMC* to throw first pitch, National Anthem 
singer, potential flyover, Oath of Enlistment ceremony, and 
other interactions to mark this as a Marine Corps event. 

REQUEST: Connection with a Boston Red Sox game 
presentation coordinator to make this game a Marine 
Corps night.  

EVENT: “Center of Influence (COI)” / VIP Welcome 
Reception
OPPORTUNITY: This is a chance to invite influential 
individuals from around the city to interact in a social 
setting with Marines and acts as an “opening” event for MW. 

REQUEST: Connection with influential leaders within 
city government, academia, business that can interact 
with our Marines and leaders 

EVENT: Marines appear on local news broadcasts and/or 
newcasters are invited to participate in a Marine Week 
event.
OPPORTUNITY: This is a chance to generate interest about 
Marines and Marine Week, encouraging the locals to visit 
and participate in events. 

REQUEST: Connection with local news outlets

VSO OR SOCIAL EVENTS

ADDITIONAL 
REQUESTS/

OPPORTUNITIES:

• Proclamation 
Certificate, Key 
to the city, or 
other ceremonial 
welcome for 
Marine Week

• Rededication of 
Marine Barracks 
Boston

• Evening 
performance for 
the Band at 
Boston Hatch 
Shell

• VIP leaders, 
media, and other 
influencers to 
participate in an 
O&I flight to 
observe the 
capabilities of 
USMC aircraft

• Connections with 
coordinators of 
additional events 
that develop 
within the 
community (i.e., 
5K race, festival, 
etc.) that 
Marines can 
participate

EVENT: A small daily wreath laying ceremony to honor 
local heroes that have sacrificed.  
OPPORTUNITY: This is a chance to lay a wreath IHO local 
heroes that have Gold Star Family members still in the area.  
Typically, the wreath is laid by a Gold Star Family member, a 
representative from local leadership, and a USMC General 
Officer. 
REQUEST: Connection with local leaders and local Gold 
Star families

EVENT: Weeklong Static Display 
OPPORTUNITY: This is a chance to demonstrate tactical 
vehicles, aircraft, and equipment.  In 2010, Marines held a 
static display on Boston Common.  
 
REQUEST: Connection with those that would allow 
permitting to place vehicles within the Boston Common 
or another widely trafficked area

EVENT: COMREL Events
OPPORTUNITY: There will be over 50 Marines available 
each day to support events within the city.  We will seek 
opportunities to visit the elderly, visit VA hospitals, soup 
kitchens, clean up parks, etc.  
 
REQUEST: Ideas on what types of projects would 
resonate with the city 

EVENT: Evening Events hosted by Veteran Service 
Organizations, Non-profits, government, Academia, etc.

OPPORTUNITY: During this time, the evenings are open for 
scheduling and supporting community events hosted by 
civilian organizations that would seek Marine Corps 
participation (i.e., galas requesting band performance support, 
Color Guard support, Silent Drill Platoon, General Officer 
speakers, etc.)

REQUEST: Consideration to include Marines in special key 
events being developed (e.g., MCA&F dinner in Boston) 

Using the existing boilerplate schedule for each Marine Week, requests to civilian and VSO partners 
are included specific to Boston (dates are slated below, but may be adjusted from 18 – 25 August)
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